Understanding Local Foods and Community 

Pride of the Prairie Consumer Survey 2001

During August and September 119 People were surveyed in the Morris Area.

· 34 Community members from a local church and other community groups

· 39 Organization affiliates including board members from the West Central Regional Partnership, Prairie Renaissance and the Pomme de Terre Co-op

· 34 Students from a University of Minnesota Morris biology class

· 12 Extension home study participants

The purpose of the survey was to:  (1) Gain consumer feedback and perspectives on the concept of “local foods” and their views on the Pride of the Prairie initiative.  

(2) Encourage people’s careful consideration of a broad range of food-related issues and their role in the food system. (3) Determine what impacts people’s food buying decisions and what they consider important regarding the production of their food.  

Findings

Perspectives on a Local Food System  

· Between 50-100 miles was the maximum distance the majority considered local.

· There was a standard theme defining a local food system which included

· Food that is grown, processed, distributed, sold within the local region

· Farmers markets and gardens were considered part of the system

· The benefits of purchasing local foods could be grouped as

· Enhancing the local economy

· Supporting local farmers and producers

· Better tasting, fresher food

· Knowing where food is coming from

· Respondents would be more likely to purchase local foods if…

· Foods were easily accessible and affordable
· Foods were available year round
· Foods were at the grocery store
· Foods were economical 

· Foods were in a convenient form to use (chicken breasts vs. whole chicken)

· Respondents knew where to get them

· At least one fourth of all respondents said they would be willing to pay $2 more for a restaurant meal valued at $8, if they were guaranteed the food had been produced locally.

· The organizational respondents were the most likely to pay more.

· Students were the least likely to pay more.

Food Buying Decisions 

· Respondents primarily got the majority of their foods from the local grocery store because it was convenient, out of habit, and the only place generally perceived to be available.

· Freshness, Taste, Convenience and Cost are the most important features when people are selecting their food. 

· Locally grown/raised was identified by the Extension home study group.

· Least important features included Certified Organic, Hormone Free, Antibiotic Free, No GMO’s, On Sale or Coupon Use, Easy to Prepare, Minimal Packaging, Antibiotic Free, Pesticide Free.
· Food labels were the preferred way to learn more about how and where food is grown and produced by all groups.

· Students preferred television as the next source for information.

· Other respondents preferred flyers/brochures.

· All consumer groups identified, protection of natural resources, consideration to soil and water quality, and fair compensation to farmers, as the most important information they would like available regarding production of their food.

Consideration of the Food System

· Students had given the least thought to how food is produced with 35% giving it no thought and 40% giving it some thought but not for their food choices.

· 38% of the community respondents and 46% of the organizational respondents had begun to make food choices based on information about how and where their food is grown and produced.

Pride of the Prairie

· Perception of the Pride of the Prairie concept was well supported.

“I think it’s a great idea.  They should get the local food into grocery stores with signs that say “grown locally” with the town or area on the package”.   UMM Student

“ Excellent.  Important to be inclusive of all farm types and not perpetuate polarization of conventional and non-conventional farms.” Organizational affiliate

“ I would definitely choose locally grown food if it were easily accessible.  Often times it is hard to locate, or only sold at a farmer’s market once a week.”   Community member
For more information contact

Land Stewardship Project

103 W. Nichols Ave.

Montevideo, MN   56265


Visit our web site for more information

320-269-2105



    www.landstewardshipproject.org
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